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This essay probes into the confinement factors that restricts the development of aged TV 
programs from the point of view of communication theories and intermedium economy, raises 
some forward-looking discussion on the necessity of launching aged TV channels, and finally 
brings forward a innovative thinking and operation model for such channels with STP market 
analysis, aiming to give some theoretical and practical references for the development of 
aged TV in China，and also support several thoughts for the  following research. It takes the 
aged TV as a main research objective, bases on the comprehensive observation and 
theriotical research of the development and status quo of the TV channel specialization, and 
mainly adopts the literature analysis method.   
There are four chapters in this essay. 
The first chapter delves into the confinement factors that restricts the development of TV 
programs for the elderly population under the background of TV channel specialization, 
analyses meanings of the emergence of digital aged TV channel, tries to find out the roots 
that restrict the profundity of the specialization of TV channels in China and to raise some 
feasible solution.   
The second chapter focuses on the necessity of launching aged TV channels. The 
present contradiction between population aging and lack of aged TV resources brings about 
opportunities and wheels for the emergence of the channels. The launching of aged TV 
channels is the double demand for providing an advertisement stage for silver economy and 
exploiting new TV audience market, and is a vindication of the rights for the aged people. 
 The third chapter analyses the attributes of the elderly audience with the STP marketing 
theory to determine the orientation and segmentation of the market of aged TV channels.  
 The fourth chapter brings forward some innovative thinking and operation model to 
raise some effective channels for enriching program resources and increasing profit for aged 
TV by establishing tridimensional index system for launching advertisements and by exerting 
the unique advantages of the audience resourse.   
The attachment includes all the design of brand identity and program schedule in the 
aged channel of CCTV, which is a conception of the writer on the operation model of the 
elderly channel.   
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绪   论 
0.1 研究背景 
    根据第五次人口普查统计资料，2000 年全国 60 岁以上老年人口达到 12998 万人，约占
总人口数量的 10.46%。按照国际通行的标准，中国已经进入了老龄化社会。据预测，到 2020
年，老年人的数量将达到 2.3 亿，约占总人口数量的 15.6%。 
自 1999 年 11 月国务院办公厅转发了信息产业部和国家广播电影电视总局《关于加强广
播电视有线网络建设管理的意见》（国办 82 号文件）以来，各级有线无线电视台合并，实行频
道专业化成为电视业界改革中 为热门的动作。目前国内的电视频道专业化浪潮方兴未艾，我
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国老年》、《退休生活》等；广播也不甘落后，继 1990 年 3 月 18 日，江西人民广播电台开办《老




从我国第一个老年电视节目——天津电视台的《晚霞金晖》（1991 年 2 月创办）播出至今，
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